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Grant Opportunity Newsletter

Upcoming Deadlines:

Voya Unsung Heroes

https://unsungheroes.scholarshipamerica.org/
Deadline: April 30, 2017
National Council of Teachers of Mathematics

http://www.nctm.org/Grants/
All Deadlines are May 5

Dollar General Youth Literacy
http://www.cybergrants.com/pls/cybergrants/
quiz.display_question?

x_gm 1d=3107&x_quiz_1d=2603&x_order by=1
Deadline to apply: May 18, 2017 (11:00 p.m. CST)

SPIE Education Outreach Grants Program

http://spie.org/x36692.xml
Deadline: May 31, 2017

P REONIGrant Alert

April 24, 2017

Just a Reminder:

Approval for all technology
requests is required.

At this time, Chromebooks
can ONLY be purchased
through the TPSD Quotes
folder. Chromebooks pur-
chased through any other
source, including Donors
Choose, are not network
compatible and are not an ap-
proved item.

iPads purchased through Do-
nors Choose are approved,
but they are not covered un-
der district warranty and

Crayola Champion Creatively Alive Children grant
http://www.crayola.com/for-educators/ccac-landing/grant- pairs to these iPads.
program.aspx Remember to submit an In-
http://www.crayola.com/for-educators/ccac-landing/~/media/ tent to Apply form to your

Crayola/PDF/2017-2018CCACGrantApplication.doc Principal prior to grant sub-
Deadline: 12:00 AM (midnight) EST, June 23 mission. Forms can be found

on the Grant Page.

TPSD cannot make any re-

New Opportunities:

From Failure to Promise

Schools have the opportunity to receive a $500 grant to create new and innovative ways to
use the tenets of "From Failure to Promise: 360 Degrees", to motivate, energize, and cata-
pult K-12 students/youth to reach their full promise in literacy, math, science, or technology.

http:// www.fromfailuretopromise.com/educators
Deadline: July 31st

Try outlining your program idea before jumping into a grant proposal

Follow these steps to take your project from ‘idea’ to proposal’

1) Identify the need: define the change you will accomplish

2) Involve others: who are the key players who will be involved in the project

3) Gather evidence: or data, to document the need for the project and how you will measure
your success

4) Craft your story: take your data and need and tell them as a story; put a face on it

From Ken Goldstein, Goldstein Consulting



